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will feature another 
HometownQuotes 

Spotlight column, plus 
more tips to build 
your business... 

HometownQuotes Climbs the Charts As One  
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D I R E C T O R  O F  P U B L I C  RE L A T I O N S 

E D I T O R 

The success of these companies helps drive 
ÅÃÏÎÏÍÉÃ ÇÒÏ×ÔÈ ÉÎ ÔÈÅ ÁÒÅÁȟȱ ÓÁÉÄ -ÉÃÈÁÅÌ 
Carter, president and CEO of Athena Health 
Club and Day Spa and vice chairman of small 
business for the Chamber. 
 
The Future 50 winners will be honored at a 
reception and awards dinner on Tuesday, 
September 18 at the Franklin Marriott in Cool 
Springs and will be featured in a special  
section of The Tennessean.  
 
The Music City Future 50 program was  
initiated in 1992 as a way to underscore the 
commitment to the growth and development 
of small business in Middle Tennessee by 
identifying and recognizing the  
50 fastest-growing small businesses in the 
Nashville area. 
 
In May, HometownQuotes received accolades 
from the Nashville Business Journal as a Best 
in Business winner for the 1-25 employee 
category. HometownQuotes was one of the 
youngest companies among the finalists in its 
group. To learn more about this award, visit  
http://www.nashvillechamber.com/business/
small_biz/future50/history/2007.html 

G E N I U S  Q U O T E  

O F  T H E  M O N T H 

 

òThe way to get 

started is to quit 

talking and begin 

doing.ó  

-Walt Disney- 

 

CONTACT US: 
133 Holiday Court, Suite 207  

Franklin, TN 37067 

615.599.5506 phone  

615.794.5870 fax  

info@hometownquotes.com  

 

HometownQuotes webinars are a great way to learn a lot, in a short amount of time, 
ŀōƻǳǘ ŎƭƻǎƛƴƎ ƳƻǊŜ ƻƴƭƛƴŜ ƛƴǎǳǊŀƴŎŜ ƭŜŀŘǎΦ  ²ƘŜǘƘŜǊ ȅƻǳΩǊŜ ŀ ǎŜŀǎƻƴŜŘ ƛƴǎǳǊŀƴŎŜ ǇǊƻ ƻǊ 
still learning the ropes of the insurance industry, be sure to check out 
the webinars when you get a notification that one is scheduled or ask 
your agent services representative about them. If you have not  
received webinar notifications and are interested in attending or if 
you have ideas for future webinar topics, please email Krista Farmer 
(krista@hometownquotes.com) and she will keep you in the know. 
We hope to see you at a webinar soon! 

The Nashville Area Chamber of Commerce has 
announced that HometownQuotes is named 
among the 50 fastest-growing Nashville  
ÂÕÓÉÎÅÓÓÅÓ ÆÏÒ ÔÈÅ #ÈÁÍÂÅÒȭÓ ΨΦΦέ -ÕÓÉÃ #ÉÔÙ 
Future 50 Awards. This year marks the online 
ÉÎÓÕÒÁÎÃÅ ÃÏÍÐÁÎÙȭÓ ÆÉÒÓÔ ÎÏÍÉÎÁÔÉÏÎ ÁÎÄ  
selection for this award. 
 
Ȱ/ÎÅ ÙÅÁÒ ÁÇÏ ÔÈÉÓ ÃÏÍÐÁÎÙ ÌÏÏËÅÄ  
ÃÏÍÐÌÅÔÅÌÙ ÄÉÆÆÅÒÅÎÔȢ 7ÅȭÖÅ ÄÏÕÂÌÅÄ ÏÕÒ  
employee pool and expanded our office space 
more than three times within the past year. 
The company has been very fortunate to  
welcome hard-working, goal-oriented  
professionals to its team, which I believe is a 
ÍÁÊÏÒ ÁÔÔÒÉÂÕÔÅ ÔÏ ÏÕÒ ÇÒÏ×ÔÈ ÔÈÕÓ ÆÁÒȟȱ ÓÁÉÄ 
HometownQuotes Chief Operating Officer 
and Affiliate Director Matt McWilliams. 
 
The Music City Future 50 honorees are  
ÓÅÌÅÃÔÅÄ ÂÁÓÅÄ ÏÎ ÔÈÅ ÃÏÍÐÁÎÉÅÓȭ ÐÁÓÔ ÁÎÄ 
projected sales and employment growth. 
Nominations are collected by the Nashville 
Area Chamber of Commerce and tabulated by 
KraftCPAs.  
 
Ȱ&ÕÔÕÒÅ ΫΦ ÃÏÍÐÁÎÉÅÓ ÁÒÅ Á ÔÅÓÔÁÍÅÎÔ ÔÏ ÔÈÅ 
ideal business climate in Middle Tennessee. 



5ƻ ȅƻǳ ŜƴƧƻȅ ƭŜŀǾƛƴƎ ǾƻƛŎŜƳŀƛƭǎΚ LŦ ȅƻǳ ŘƻΣ ȅƻǳΩǊŜ ƻƴŜ ƻŦ ŦŜǿΦ  
In the insurance business, however, leaving voicemails  is as commonplace 
as emailτand voicemails can trigger more direct communication. Read on 
ŦƻǊ ŀ ŦŜǿ ǘƛǇǎ ǘƻ ƳŀȄƛƳƛȊŜ ȅƻǳǊ ǾƻƛŎŜƳŀƛƭ ŜŦŦƻǊǘǎΧ 
 
5ƻƴΩǘ ōŜ ƻǾŜǊƭȅ ŜŀƎŜǊΗ bŜǾŜǊ ǘŜƭƭ ǘƘŜƳ ȅƻǳ Ǉƭŀƴ ǘƻ ǇƘƻƴŜ ŀƎŀƛƴΦ  
This tells the person s/he can ignore your message. 
In the voicemail, repeat your phone number twice. The person may not 
be able to jot it down the first time. 
Be brief! Long messages are usually deleted instantly or the listener 
tunes out. Try to keep messages between 8 and 14 seconds. 
{ƻƳŜǿƘŜǊŜ ƛƴ ǘƘŜ ǾƻƛŎŜƳŀƛƭΣ ǎŀȅ ǘƘŜ ǊŜŎƛǇƛŜƴǘΩǎ ŦƛǊǎǘ ƴŀƳŜ ƻƴŎŜ ƻǊ 
ǘǿƛŎŜΦ 5ƻƴΩǘ ǳǎŜ ƘƛǎκƘŜǊ ƭŀǎǘ ƴŀƳŜτsome perceive this as very impersonal. 
Get to the purpose of your messageτare you updating? Calling to action? Returning a call? 
Differentiate yourself. A unique message may compel your prospect to return the call.  

       ¢Ƙƛƴƪ ƻŦ ǘƘŜ ōƻǊƛƴƎ ǾƻƛŎŜƳŀƛƭǎ ȅƻǳΩǾŜ ǊŜŎŜƛǾŜŘΣ ƴƻǿ ƳŀƪŜ ǎǳǊŜ ȅƻǳǊǎ ŀǊŜ ŎƻƳǇƭŜǘŜƭȅ  
       different. 

Enunciate, enunciate, enunciate! Speak clearly into the phone. Make sure the prospect can  
understand every word you say. He or she may be eager to return your message, but cannot  
ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ƭŀǎǘ ŦƻǳǊ ŘƛƎƛǘǎ ƻŦ ȅƻǳǊ ǇƘƻƴŜ ƴǳƳōŜǊΦ 5ƻƴΩǘ ƭŜǘ ǎƭƻǇǇȅ ǇǊƻƴǳƴŎƛŀǘƛƻƴ ōŜ ǘƘŜ  
reason your voicemails are not returned. 

 

A F T E R  T H E  B E E P . . . 
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4ÈÅ ×ÏÒÄ ȰÐÅÒÓÕÁÓÉÏÎȱ ÈÁÓ ÇÁÉÎÅÄ Á ÒÅÐÕÔÁÔÉÏÎ ÉÔ 
ÄÏÅÓÎȭÔ ÄÅÓÅÒÖÅȢ -ÁÎÙ ÔÅÎÄ ÔÏ ÁÓÓÏÃÉÁÔÅ ÉÔ ×ÉÔÈ ÁÄȤ
vertising, propaganda, or downright manipulation. 
On the contrary, it forms the very foundation of an 
ÅÔÈÉÃÁÌ ÓÁÌÅÓ ÐÒÏÃÅÓÓȟ ÁÎÄ ÉÔȭÓ ÏÎÅ ÏÆ ÔÈÅ ÍÏÓÔ ÕÓÅÆÕÌ 
tools available for agents to help prospects under-
stand the benefits of their products. 

9ÏÕȭÌÌ ÂÅ ÍÕÃÈ ÍÏÒÅ ÅÆÆÅÃÔÉÖÅ ÁÔ ÓÁÌÅÓ ÁÎÄ ÍÁÒËÅÔȤ
ing if you take the time to learn the three paths to 
persuasion, some strategies about when to use each, 
and some techniques that will make you more effec-
tive. 

Logically speaking 
There are only three ways to persuade someone ver-
bally. Regardless of the personality types, how many 
subliminal messages you try to plant in your  
conversation, or how many other pseudo-
ÐÓÙÃÈÏÁÎÁÌÙÔÉÃÁÌ ÔÏÏÌÓ ÙÏÕ ÔÒÙ ÔÏ ÕÓÅȟ ÔÈÅÙȭÌÌ ÁÌÌ ÂÅ 

based on one of three paths. The Greek thinker Aris-
totle discovered them almost 2,400 years ago and 
ÁÒÔÉÃÕÌÁÔÅÄ ÔÈÅÍ ÉÎ Ȱ4ÈÅ !ÒÔ ÏÆ  
2ÈÅÔÏÒÉÃȢȱ 4ÈÅ ÂÁÓÉÃ  
principles of how to 
persuade someone 
have remained the 
same over time. 

The first path is logic. 
Logic depends on 
evidence or data plus reasoning. If you want to make 
the case that a new policy will save your client 
ÍÏÎÅÙȟ ÙÏÕȭÌÌ ÎÅÅÄ ÔÏ ÐÒÏÖÉÄÅ ÓÏÍÅ ÅÖÉÄÅÎÃÅ ÔÈÁÔ 
ÉÔȭÓ ÂÅÅÎ ÓÕÃÃÅÓÓÆÕÌ ÉÎ ÓÉÍÉÌÁÒ ÓÉÔÕÁÔÉÏÎÓȢ 3ÏÍÅ ÆÏÒÍÓ 
of logical evidence include statistics, examples, case 
studies, analogies, and expert testimony.  

 
(Continued on page 4.) 

By Krista M. Farmer  

T H R E E  P A T H S  T O  

P E R S U A S I V E  S A L E S  

By Joseph Sommerville  



Ed Tabara, Vice President of TechnologyñInternational Division 
Sometimes it is easy to envision a web site as this magically floating entity that autonomously governs itself. As most Internet busi-

nesses quickly learn, web sites take hours, days and possibly years to put together and grow. This month we interview Ed Tabara, the 

mastermind/head architect of the HometownQuotes web site. He is a senior Cold Fusion developer and built the HometownQuotes 

infrastructure you work with today.   

How long have you been with HometownQuotes? Since October of 2004.   

So youõre òbehind-the-scenesó of HometownQuotes. What does your role entail? I do as much as possible to make  

HometownQuotes grow and operate faster each dayñfrom the technology standpoint. From writing code, helping new tech staff under-

stand the programs we use and how everything works or simply bringing new ideas to the table. 

What are your experiences prior to HometownQuotes? After receiving my doctorate at Moldova State University, I taught mathemat-

ics and theories of probability and informatics at several different institutions. For awhile I had a contract with the U.S. Government to 

teach computer basics for the employees of the Institute of Geodesy.  After that I worked with computer security systems for the Na-

tional Bank of Moldova. Eventually I began freelancing and, as a result, have worked with many  

companies across The United States and Europe.   

What do you enjoy outside of HTQ? When Iõm not working or discussing  

computers, I enjoy reading, watching movies and playing Othello (also known as 

Reversi). Lately I have not had much free time, so rather than picking up a book to 

read, I mostly listen to audio books.  

What do you enjoy about working with HometownQuotes? I appreciate the fact 

that òThe Big 3ó (Bob, Hunter and Matt) know what they are doing and have allowed 

the company to grow so quickly. It helps that the guys enjoy work as much as I do. 

Also, Iõm from Chisinau, the capital of the Republic of Moldova, so itõs a rare event 

that Iõm in the U.S. office of HometownQuotes. The fact I can work from here makes 

even the work routine a pleasure.   

What are the most exciting places youõve visited? In Spain: "Cabo del Morro", 

Alicante; Kremlin in Russia; Turkey; the monasteries in Romania; the Cricova Cel-

lers in Moldova and many places in Italy. 

What has been your proudest moment as a parent? There have been 

many. My daughter, Edelina, makes me proud all the time. Sheõs one of 

the best in her school, sheõs very smart and is one of the best ballroom 

dancers in Moldova for her age group, so I would say the first one is my 

proudest moment: my daughterõs birth. 

If you could switch places with a famous person for a day, whom would 

you switch with and why? Probably the Dalai Lamañto find out world  

secrets from his point of view. 

Thatõs a wrap for our discussion with Ed. Have a question youõd like to see 

in The Spotlight? Email krista@hometownquotes.com. 

T H E  S P O T L I G H T  
The Spotlight is a monthly article designed to  

feature familiar faces around the HometownQuotes 

office. Occasionally this column will highlight  

company news and events as well. 
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CŀǾƻǊƛǘŜǎΧ 
*Food: pizza, zeama, shashlik 
*TV Show: Heroes, The 4400, Lost 
*Movie: Many! Hitch, The Matrix, anything 
with Adam Sandler... 
*Music: Enya, Celentano, Roxette, Nelly Fur-
tado, Eminemτit really  
depends on my mood at the time. 
*Cartoon: Ice Age, Shrek, Monsters, Inc. 
*If you won the lottery today, what would 
you do with the money? It really depends on 
ǘƘŜ ŀƳƻǳƴǘ ƻŦ ƳƻƴŜȅΣ ǎƻ ƛǘΩǎ ŘƛŦŦƛŎǳƭǘ ǘƻ ǎŀȅΦ 
I would probably sit  and really think about 
how to spend it...then not spend it.   
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